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New Strategies Group is a digital agency that has
focused all its efforts on creating content projects
in the Internet.

To make it more convenient for you to work with
us, we have established a network-level client
service.




Evolution over last 14 years — more than 1 000+ content projects in digital

Foundation of the agency Team development and

2009 2013-2016

2010-2012 2017-2025

creation of the first Implemented 900+ projects
advertising projects in the digital
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Our products

SMM
AND CONTENT

Brand'’s social media
Messengers

Video and photo content

CREATIVITY AND
STRATEGY

Big Idea and
communication platform

NCP

Corporate identity and
branding

DIGITAL
PRODUCTION

Any types of sites
Banners
Chat bots

AR applications

INFLUENCE
MARKETING

Publications with
influencers

Special projects

Brand ambassadors




Our Strengths

of client established

. prices
services. processes

Str9ng expertise Full stack
In content roiect
creation Prel
Network-level )
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We are partners of the Razom Communication holding
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https://rzm.com.ua/
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https://iab.com.ua/iab-ukrayina-publikuye-rejtyng-dydzhytal-agentsij-ta-kompanij-shho-nadayut-poslugy-u-sferi-dydzhytal-za-2022-rik/
https://iab.com.ua/wp-content/uploads/2022/06/IAB-Digital-Rating-2021-short-1.pdf
https://iab.com.ua/iab-ukrayina-publikuye-rejtyng-dydzhytal-agentsij-ta-kompanij-shho-nadayut-poslugy-u-sferi-dydzhytal-za-2023-rik/
https://iab.com.ua/wp-content/uploads/2025/03/IAB_Digital-Rating_2024_FV_ukr.pdf

Key clients 2025

“Re_a
*:’ MSD

EresK
.
w
Unilover
0.
(Pnlpﬁvm]@ Tefal

m P AN
L]
BENGE

SCHOOL

REGNO

SMARTY

MEGOGO




Projects with clients in the agency's portfolio
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We are partners with advertising associations

Industry festivals Advertising committees
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Today there are 42 of us:

CEO
Client Creative Video & Content Web
. . SMM : .
Service & Design Production Production
Client Service Creative Director SMM Head & Production Technical
Director and 1 Copywriter 4 SMM Copywriters Director & 1 Producer Director
6 Account 2 Art Director & ) Influence 3 Content HTML coder
. Al Director
Managers 5 Designers Manager Photographers & Developer
Communication
Strategist 2 Al Creators 2 Targetologist Food Stylist

2 Community
W} manager
GRCUP




Our Project




Creative approach to SMM
of Jagermeister Ukraine

Jagermeister has always been one of the most active and
creative brands in social networks in Ukraine. At the same
time, with one of the most difficult communications - you
need to combine the communication attributes of
excellence in everything, mysticism, undergroundness
and work with a young niche audience.

The approach to the content strategy is simple:
professional content shooting, live models in the frame,
gift underground vibe and creativity creativity creativity.

And so that the audience learns about the brand, we
provide:
4,6 million reach in 7 months

110 thousand engage
ER 5-6%

e
A Instagram

VISUAL CRAFT AS THE BASIS FOR
THE JAGERMEISTER 2023
CONTENT STRATEGY UPDATED

VISUAL CRAFT AS THE
BASIS FOR THE
JAGERMEISTER 2023
CONTENT STRATEGY
UPDATED

Y4acHuK: KpaiHa:
New Strategies YkpaiHa

Pexknamopgaseub/BpeHa;: Bnok/Kokkypc/Kareropis:
Bayadera, Jagermeister E. SMM / EO1. SMM-visual
craft.
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https://www.facebook.com/jagermeisterua
https://www.instagram.com/jagermeister_ua/

Al community for the food category
on the example of Graff tea

The tea category is highly competitive. To stand out
from other players, we decided to create not only
professional craft content, but also to bring the brand
characters on the packaging to life.

Al technologies helped us with this.

We provide monthly: > _ A
3 million reach in 9 months TABAIKARA o o \
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https://www.facebook.com/Graff.tea
https://www.instagram.com/tea.graff/
https://www.tiktok.com/@tea.graff?lang=uk-UA
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International SMM
rebranding of Reeva Food

Is it possible to create content in Ukraine for 6 countries? Is it possible
to relaunch a brand only at the expense of social networks? Is it
possible to adapt the products of 6 different countries to a single
visual style? Yes! And we proved it by developing a content strategy
for the Rollton brand, which became Reeva Food, for 6 countries:
Ukraine, Poland, Germany, Romania, Lithuania and Latvia.

For each country, ethnic characteristics and the attitude of consumers
to the brand were taken into account. Due to the impossibility of
supplying products from foreign countries, they decided to create all
the content in the style of photoreal and work with packshots.

Result:
= 11 million avg. audience coverage across the countryin 9 months

= ER 5-30% depending on the country
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https://www.facebook.com/reeva.ukraine
https://www.instagram.com/reeva.ukraine/
https://www.facebook.com/reeva.deutschland
https://www.instagram.com/reeva.deutschland/
https://www.facebook.com/reeva.polska/?ref=page_internal
https://www.instagram.com/reeva_polska/
https://www.facebook.com/reeva.romania
https://www.instagram.com/reeva_romania/
https://www.facebook.com/reeva.lietuva/
https://www.instagram.com/reeva_lietuva/
https://www.facebook.com/reeva.latviu/
https://www.instagram.com/reeva.latvia/
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Complex Campaing

”Shedriy Dar, a piece of Home”

The uniqueness of this advertising project lies in the
fact that it was fully developed using the most
advanced artificial intelligence technologies.

The main idea of the video is to consolidate in the
consumer's mind the association that Shchedryi Dar
oil is an integral part of any home, family, and
dwelling.

We used about 20 different neurons to create the
video, then supported it with activations on social
media and TikTok by bloggers

Overall results:

* 6 million reach.

"+ 3 % market share growth

=  +11 % sales growth

" +63 % Sales growth compared to the same
period in 2023.

(>)  video



https://www.youtube.com/watch?v=hG6RUANEsp8

Optima

HALLOWEEN
Y KON "onTIMA™

To promote the Halloween holiday, we created
a fun and creative video for Optima Distance
School. In it, schoolchildren gather for
Halloween, each wearing different costumes,
walking, driving, running, and then hanging
out and celebrating Halloween.

The video does not use any stock footage or
camera footage.
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https://www.facebook.com/educationalcenteroptima/videos/924440416206348

Al Video for Sopharma's Abertin Campaign
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We Created Al Video for Sopharma's Abertin c;'ﬁ;ﬁi‘@ﬁ,. A p ol po%)‘m'é'i?fm
Campaign e ‘
The highlight of the video is its stunning \/
realism, perfectly showcasing the product's ‘ .
appearance. To achieve this, we used a blend " e
of neural models: Magnific Al, Sora and Kling g YHikanbHa dopmyna i
1.6, ensuring an impeccable visual L-amiHokucoT

representation of Abertin.




5 okrema shturmova brigade

We created a video to celebrate our warriors on
Drone Specialists' Day.

The standout feature? It was crafted in just 2
hours! This was made possible by Sora's unique
storyboarding functionality, allowing us to
generate 10-second clips from a single prompt,
combined with rapid editing.
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Comprehensive creative and smm
campaign for Stefano coffee

We created a new brand of coffee — Stefano in the
territory of humor.

We created our own brand character, used craft
photos and videos to demonstrate the product, and
then launched an advertising campaign with the
famous stand-up comedian Anton Tymoshenko.

Results:
= 4 million reach in 9 months in social media and
4,5 million reach for ad campaing

= 90thousand engage
= ER 8%

@ KaeaStefano — eaw cteHaan. 30s
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Stefano

6e3 Kamn Hewse

JlbBiBCHKA
Koponiscbka

KonopHo kaBo
3 BUWHEBUM COKOM
i wokoneaom?

(V) »

MeperngHy.Moginurucsa



https://www.facebook.com/stefanoukraine
https://www.instagram.com/stefanoukraine/
https://www.youtube.com/watch?v=Sx-JgpKmFxw

Cooking and cleaning content
for Freken Bock

Freken Bock is the flagship brand of Biosphere and the
leader of the Household category.

We were tasked with getting rid of the “artificiality”
effect, modernizing communication and updating the
SMM strategy based on the “In Your Hands Care”
communication platform.

Abandoning stock images, we started creating craft
content: both photos and videos.

Results:
4 million reach in 9 months

200 thousand engage
ER 20%
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https://www.facebook.com/TMFrekenBok
https://www.instagram.com/frekenbok_ukraine/

How to create communities of
gastro enthusiasts, case Stozhar
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To do this, we united cooking lovers who aspire to
cook at the level of chefs. The key to this —authentic

craft photo and video content. . E o BT
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3 million reach in 6 months
50 thousand engage
ER 5-6%
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https://www.facebook.com/stozhar.ua
https://www.instagram.com/stozhar_official/

First children's branded TikTok channel
in Ukraine — Jaffa Crazy Fruit

The Jaffa Crazy Fruit brand is aimed not at an adult audience,
which is easy to catch on Facebook and Instagram, but at
children. To get their attention, we invited the client to go to
TikTok.

To start the project, we sewed branded dolls, taking the idea
of characters from the packaging. And together with children
actors, these dolls were brought to life.

During the three months of the project's existence:
we received 10,000 subscribers
an audience reach of 2 million people
210,000 likes and a contact frequency of 12.

At the same time, promotion in TikTok gave us coverage 2.5-3
times cheaper than in any other social network of Vitmark
brands. And TikTok gave a contact frequency of 12+, compared to
other networks where the contact frequency of brands is 2.5-3!

@ © o= O miscmsn



https://nsg.agency/cases/pershij-dityachij-brendovij-kanal-u-tiktok-ukraina
https://www.tiktok.com/@jaffa_crazy_fruit

Smarty

In 2024, we launched a new Smarty juice brand on
the market

We used Instagram and Facebook as our main tools.

The highlight of the page was visually appealing
appetizing craft content

We provide monthly:
= 2,5 million reach in 6 months

= 30thousand engage
= ER 14%

NEW @ Facebook
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https://www.facebook.com/smartyukraine
https://www.instagram.com/smartyukraine/

Integrated communication project
on the example of Herbalife Nutrition

The project faced several difficult tasks: the adaptation the
new global communication of the brand, to rejuvenate the
audience and get rid of the company's image from the 90’s.

We decided to implement an integrated communication
project. Famous culinary celebrity Yuri Kovryzhenko was
involved for this purpose. And together with Yuri we
created a cookbook of recipes. To promote the book, we
shot 6 videos that were promoted on YouTube, supported
the launch of the book with posts and conducted several
activations on the brand's social networks.

As a result, our project received
8 million impressions
2,5 million coverage
6,000 participants took part in the activations!

The client liked everything and decided to continue the
project by developing a new site.

QM



https://nsg.agency/cases/sila-kompleksnogo-proektu-na-prikladi-herbalife-nutrition

Al project "Search in Ukrainian".
How neural networks help Ukrainianization

~»

HY..» [oainutucsa

To encourage the audience to use the Ukrainian
language more often in search engines and focus
attention on it, we turned to the power of neural
networks.

We chose 10 prominent Ukrainian cultural figures,
created a concept of their images using Chat GPT,
visualized these images in Midjourney, improved
facial similarity using DeepSwap, and then "taught"
them to speak using HeyGen.

After completing all these stages, we edited the - Jlecs Yxpainka
video and started promoting it. vBTHoA Ha | Youlshe

Result:
0,4 million coverage across the countryin 2
months

O case  video



https://cases.media/case/shukai-ukrayinskoyu-yak-neiromerezhi-dopomagayut-ukrayinizuvatisya
https://www.youtube.com/watch?v=lp_3FBeNUMw

Creative special project
on the example of SYOSS "Bomb"

To get attention to the brand's new products in the category
of dry shampoos, we made a special project with bloggers.

We selected 10 beauty bloggers and sent them press packs
in the form of a real bomb. The task of the blogger s to
unpack the Bomb and survive =) and also to activate the
timer and see if the hair styling lasts 24 hours.

As a result, we got:

2 million coverage instead of 1.5 million planned. The
creative idea helped us to exceed the KPI by 33%!

166 thousand comments.
ER 8.29%, which is more than twice the plan.

+ 58% increase in sales compared to the previous
month

@ o--



https://nsg.agency/cases/case-bomba-syoss

Development of several company brands
in social networks on the example of Vitmark

Vitmark Ukraine has given several different brands to our
agency for management.

We approached the project on a large scale, updated
content strategies taking into account the interests of
different target audiences, developed unique visual styles
for social networks, created local craft content and
actively promoted communities.

As a result:

= Coverage increased by 20-30%+ compared to the
period before working with the agency (from 1 million
coverage per month and more).

= Engagement increased by an average of 2-2.5 times
and more among brands.

= The number of positive comments about the brand
has increased by more than 60%.

VegaMilk G laffa G Chudo IG Nashsik 1G
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https://nsg.agency/cases/odna-kompaniya-bagato-brendiv-odna-agenciya-formula-uspihu-koli-kompaniya-vitmark-a-agenciya-nsg
https://www.facebook.com/vegamilk.ua/
https://www.instagram.com/vegamilk.ua
https://www.facebook.com/JAFFA.ua/
https://www.instagram.com/jaffa.ua
https://www.facebook.com/ChydoChado/
https://www.instagram.com/chudochado.ua
https://www.facebook.com/nashsik
https://www.instagram.com/nashsik.ua/

Also strong expertise in beauty category
content creation on the example of Henkel brands

The brand in the beauty category should be the I y 3 Schwarzkopf
personification of a flawless lady who always looks &~ } et
unsurpassed and at the same time lives to the fullest! We y £, e , ' EATH MAVICTPIB
have experience working with many beauty brands, so we '. : | YETBEPTUM NPSMUV ED

k; V\b \, @

know firsthand how to turn existing content strategy into
a unique one, create attractive content and distinguish
the brand from competitors in the eyes of the audience.

Due to this, we have been cooperating with Henkel for
many years and every year we surpass all competitors in
the category.

The secret of our success is the emphasis on quality local
content and visual component, live videos with models
and understanding the tone of voice.

OMMMS&M&M&M
IndolalG  Schwarzkopf Professional IG



https://nsg.agency/cases/osoblivosti-vedennya-byuti-brendiv-u-socmerezhah
https://www.facebook.com/syoss.ua
https://www.facebook.com/IndolaUkraine/
https://www.instagram.com/indolaukraine
https://www.facebook.com/schwarzkopfprofessionalukraine
https://www.instagram.com/schwarzkopfproua

Our experience with cars —
Suzuki Ukraine

We received a specific request: to build knowledge about the
line of Japanese Suzuki cars. We decided to leave pragmatism
in the content but add emotion and inspiration. Avoid the same
type of posts with purely technical characteristics of the car -
this has become the number one principle. In total, published
16 posts per month and 14 stories.

During the year we:

reached more than 2.7 million target audiences on the
frequency 6+,

received more than 200 thousand reactions to posts and a
total of up to 1.5 million pages.

The monthly coverage of each social network was 1.2
thousand, and the audience involved was more than 30+
thousand people for one social network.

Oabmﬂ_casgs_uzukiﬁ
Suzuki IG



https://nsg.agency/cases/lajfhaki-z-vedennya-socmerezh-avto-brendu-na-prikladi-suzuki-ukraina1
https://www.facebook.com/suzuki.ukraine
https://www.instagram.com/suzuki_ua/?hl=ru
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Our experience with Alco category —
Bolgrad

in 2021-22, we launched the Bolgrad brand is social
networks. It differed from its competitors in its
provocative communication with the target audience
and was the first in Ukraine to oppose wine
stereotypes and build a communication platform
around the slogan "Enjoy wine, not rules."

We supported the existing positioning of Bolgrad and
made the launch of the brand on Instagram also non-
standard. In total, published 10 posts per month and 4
stories.

In three months, the Bolgrad community on Instagram
reached more than 729,000 Ukrainians and 107,000

engage.

() aboutcase () Bolgradfb



https://nsg.agency/cases/poza-standartamy-lonch-brendu-bolgrad-v-instagram
https://www.facebook.com/BolgradUkraine
https://www.instagram.com/bolgrad_official/

Not only high-quality, but also a fun project B cmmcni -

npoaatu cobaky?

on the example of LayKit

We know how to make not only high-quality projects, but

also fun ones. So in 2019 we developed a project in social

networks for a dog poop cleaning brand =) To do this, they
published 9 fan posts per month, actively promoted them

in 2 social networks and targeted only dog lovers.

As a result:

1.5 million monthly coverage of the target audience
on one social network

16 thousand per month involved users on the same .
social network YopHa N ATHNLA -

ue rinbKn
ANRR yopHNx?

3aBTpa 3HOB

Growth in brand sales by 50% during the period of A pedery

activity

Oabmﬂ_cas_eLa.\LKj.t_EB
LayKit IG


https://nsg.agency/cases/case-laikit
https://www.facebook.com/laykitua/
https://www.instagram.com/laykit_ua/
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With care
for your projects




For contact, it is better to call Vladimir Cherner

Vladimir Cherner
Chief Executive Officer, New Strategies
Group

m. 38 095 095 3173
e. v.cherner@nsg.agency
W. nsg.agency



mailto:v.cherner@nsg.agency
http://nsg.agency/
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